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Step 2:
Brand Contribution

Portion of intangible 
earnings attributable 
to brand.

Directly driven by 
BrandDynamicsTM 
Loyalty Pyramid and 
Category Segmentation 
collected wihin the 
BRANDZTM study.

Step 1:
Intangible Earnings

Intangible corporate 
earnings allocated to 
each brand by country, 
based on company and 
analyst reports, industry 
studies, revenue 
estimates, etc.

Corporate Earnings

‘Branded’ Earnings
‘Branded’ 
Intangible Earnings

Step 3:
Brand Multiple

Brand earnings 
multiple.

Calculated based 
on market valuations, 
brand growth potential 
and VoltageTM as 
measured by 
BrandDynamics.

Data SourcesData Sources Data Sources
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